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a  삼성 코닝
b  Juice 컴퍼니
c 삼성 미소금융
d 아프리카 인터넷 방송

ㄱ 아산시 기독교연합회
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그림. 조사대상 전통시장의 선정 과정 및 결과
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- : 1,200 (24 × 50 )
  · 
  · 30  (40 )
- : 2012 7 2 ∼ 16
- : 

( ) ( ) (㎡) (㎡)
8,493 693.5  9,128 11,967 136 4 190
8,238 129.8 24,100 12,800 205 120 525
2,103 0  6,534  6,300 155 150 595
18,839 526.0 58,800 70,610 1,108 190 2,420
2,733 82.0  7,291  4,026 150 35 205
3,100 71.0 23,328  8,300 161 40 295
12,625 473.5 40,753  3,652 482 3 102
8,244 380.5  3,488  6,630 266 300 568
4,893 93.0  1,376  9,478 110 13 140
3,600 219.0  1,327  4,544 93 0 363
11,287 1,477.0  8,989  3,197 308 50 548
4,717 74.0  9,542  5,891 120 35 111
10,916 0  7,719  3,927 403 0 723
6,765 16.0  9,530  3,400 141 5 114
2,081 0  8,104  7,388 205 0 213
4,099 40.0  1,004  1,075 240 0 250
10,867 2,762.5  9,262  2,764 83 285 381
4,401 427.5  9,199  6,610 80 0 114
6,570 457.7  4,500  6,550 406 71 402
4,734 12.0  5,653  2,330 136 110 228
11,280 369.4  6,426  5,494 135 182 358
7,067 86.0  0,771  1,950 191 50 236
7,000 150.0  5,443  1,720 240 351 591
2,432 2.0  3,862  7,803 145 5 298
2,250 0  3,600  3,817 183 100 438

( ) 3,410 99.0 234 116 596

표. 조사대상 전통시장의 개요



( 2) 

: (042-251-2676)

- 1 -



- 2 -

① ② ③ ④ ⑤ 

(1) ( )
(2) 
(3) 
(4) 
(5) 
(6) 
(7) 
(8) 

 (9) 
(10) 
(11) 
(12) 
(13) 
(14) /
(15) CCTV

⇧
∼

- 3 -

① ② ③ ④ ⑤ 

(1) 
(2) 
(3) 
(4) 
(5) 
(6) /

(7) 
(8) 
(9) 
(10) 
(11) 

⇧
∼

① ② ③ ④ ⑤ 

(1) 
(2) 
(3) /

(4) 
(5) 
(6) 

⇧
∼

∼

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 



- 4 -

① ② ③ ④ ⑤ 

(1) ( , )
(2) 
(3) 
(4) (6 )

(5) 
(6) 
(7) 
(8) 

⇧
∼

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

- 5 -

① ② ③ ④ ⑤ 

① ② ③ 

④ ⑤ 

① ② 

① ② 

① ② ③ 

① ② 

① ② ③ ④ ⑤ 

① ⇨ 
② 

③ ⇨ 



- 6 -

① ⇨ 
② 

③ ⇨ 

① ⇨ 
② 

③ ⇨ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

  ① · ② 
  ③ ( ) ④ 
  ⑤ ⑥ 
  ⑦ ⑧ 
  ⑨ ⑩ 

- 7 -

  ⑪ ⑫ (                   )

  ① ② 
  ③ ( ) ④ 
  ⑤ ⑥ 
  ⑦ ⑧ 
  ⑨ ⑩ 
  ⑪ ⑫ (                   )

① ② ③ ④ 

⑤ ⑥ ⑦ ⑧ 

① ② ③ ④ ⑤ 

① ② ③ ④ ⑤ 

① 

② 

③ 

④ 

① ② 

① ② ③ 

↓

① 



- 8 -


