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ABSTRACT : The purpose of this paper is to estimate consumer’s satisfaction by purchasing farmer‘s processed food. So, this paper

surveyed consumers which have purchased Korean traditional soybean paste products, by reason of limiting research objects among

lots of farmer‘s processed food. A survey of 220 consumers was carried out on September and October 2016. For this matters, this

paper used multiple linear regression model(included LOG-LIN model) and, set up 1 dependent and 11 independent variables. As the

analysis results, we could find out that consumer’s satisfaction was affected by 6 variables(price, taste, ease of cooking, confidence

of product information, social awareness and perceived 6th industrialization). Among these variables, the strongest variable was

“social awareness”, and the second was “perceived 6th industrialization”.

This paper also estimated the rate of change that a

dependent variable was affected by independent variables. As the results, this paper found out that “perceived 6th industrialization”

had the highest rate of change(5.8%) and the second was

“social awareness”(5.6%). This paper proposed 7 implications of Korean

traditional soybean paste. Those were the proper price policy and quality value’s promotion, quality Improvement and confidence

enhancement, development of products for consumer’s convenience, enhancement of social awareness, enhancement of politic

management about 6th industrialization and accessibility of purchasing information.
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Figure 1. The number of 6Th Industries company (2016)
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Table 1. The operational definition of variables

variable name

Definition of variables

Explanation of
variables

Dependent Cs;
variable (Consumer’s satisfaction)

Consumer’s satisfaction about Korean
traditional soybean paste products

. very dissatisfied
. dissatisfied

. moderate

. satisfied

. very satisfied

Korean traditional soybean paste products
were cheap.

. strongly disagree

disagree

. neutral

agree
strongly agree

Korean traditional soybean paste products
tasted good.

. strongly disagree
. disagree

neutral
agree

. strongly agree

(ease of purchasing)

I purchased Korean traditional soybean
paste products easily.

. strongly disagree

disagree

. neutral

agree
strongly agree

EC;

K

(ease of cooking)

I cooked Korean traditional soybean
paste easily.

. strongly disagree

disagree

. neutral

agree
strongly agree

Cr . strongly disagree
! I trust product’s information when I bought disagree
(confidence of product .. neutral
. . Korean traditional soybean paste. agree
information) strongly agree
. strongly disagree
SA4, Korean traditional soybean paste has a g?l?t%;fe
(social awareness) good social awareness. ) agree
Independent strongly agree
; . .. . strongly disagree
variables PA,; Purchasing  Korean tradltllonal soybean paste disag%e}el el
(promotion of local promoted  local  agricultural  product’s | 3. neutral
agree

agricultural products)

consunmption.

VRV AL OALRS [ MELRS [MELPE (VAL = [LELRS (AL

. strongly agree

P
(perceived 6™ industrialization)

I perceived 6" industrialization before I
have bought Korean traditional soybean
paste.

— O

. have not perceived
. have perceived

From 21 to 60 years or more, 10 year
intervals and 5 scale

. 21~30 years
. 31~40 years
. 41~50 years

51~60 years
61 years or more

(education)

From high to graduate school and 4
scale

. high school

. college

. university

. graduate school

(income level)

From 10 million or over to less than
70 million won, 10 million intervals
and scale

—

A L B W

. 10 million or more ~

Less than 20 million won

. 20 million or more ~

Less than 30 million won

. 30 million or more ~

Less than 40 million won

. 40 million or more ~

Less than 50 million won

. 50 million or more ~

Less than 60 million won

. 60 million or more ~

Less than 70 million won
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Table 2. Characteristics of respondents

Categories Frequency Rate Categories Frequency Rate
¢ %) ¢ %)
Sex female 220 100 mass media 53 24.1
Marriage married 220 100 Collecting internet 66 30.0
21~30 years 37 16.8 chanel of outdoor advertising 14 6.4
31~40 years 57 25.9 information word of mouth 70 31.8
Age 41~50 years 53 24.1 none 17 7.7
51~60 years 46 20.9 within 6 months 66 30.0
6 months or over ~ within
61 years or more 27 12.3 1 year 95 43.2
high school 83 37.7 urchasing time | 1 Year or over ~ within 1 0 191
p s year and a half :
] college 70 318 1 year and a half or over ~ 3 59
Educati-on within 2 years ’
university 66 30.0
2 years or over 4 1.8
graduate school 1 0.5 Gochujang 53 24.1
purchased )
government employee 26 11.8 Korean Doenjang 183 83.2
. company employee 70 31.8 traditional Gangjang 39 17.7
Occupa-tion soybean paste
private business 48 21.8 cheonggukjang 59 26.8
housewife 76 34.6 large market 31 14.1
10 million or more ~ 10 45
Less than 20 million won ) Hanaro mart 44 20.0
20 million or more ~ ..
Less than 30 million won 59 26.8 traditional market 32 14.5
30 million or more ~ department 8 3.6
income Less than 40 million won 76 34.6
Level 40 million or more ~ 18 173 hasing ] local food farmer’s market 57 259
Less than 50 million won ’ purchasing place . R
e direct farmer’s market 61 27.7
50 million or more ~ 31 141
Less than 60 million won ) internet shopping mall 23 10.5
60 million or more ~ 6 27 -
Less than 70 million won : neighborhood shop 5 23
6" antenna shop 9 4.1
others 6 2.7
notel. Government employee includes soldier, police and teacher.
note2. Occupation shows two jobs except housewife
note2. Korean traditional soybean paste’s kinds and purchasing place are plural response.
37.7%(83%), AT 31.8%(70%), THeFal 30.0%(66%) <= 25.9%(571), SHHZEIIE 20.0%(44%) <=o]t}.
oty 2L AAFHI} 34.6%(769), AL 31.8%.(70
W) wolth &58 T o) ~ 4xukd HT 7 5wz
Tl 61.4%(135%)7F FF= o] Aok AFAF JH
AAGE YaF 31.8%(707), AU 30.0%(66™), hE 7). gAY
oA 24.1%(537) <=olth. FEiAZ = “o7iE ol ~ 1'd B o] TS ARYS BM3 AFS AR
ojuP7l 43.2%(9578), “67HE o7}t 30.0%(66™) <= W Table 37 2tk WA, F #o] 6.68(p=0.002= 4]
o PR B3 832%(183W) o= /M Bk FH o] ¥akE =YWt AEABO TEEE $o]3)
Tulgas AANLE 27.7%61%), ZAF= 2% A Amsta Q= Ao Uehgty g1 VIFS] P
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Table 3. Results of Multiple linear regression
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variable name Unstandardized standardized Std. Err. p-value
Coef.
7,
. 0.1149122 0.1719286 0.0541240 0.035%*
(price)
7;
' 0.1470300 0.1513588 0.0754617 0.053*
(taste)
EP,
. -0.0804349 -0.1068177 0.0606405 0.186
(ease of purchasing)
EC,
. 0.1277072 0.1272288 0.0720460 0.078*
(ease of cooking)
cr
. . 0.1338890 0.1285744 0.0708994 0.060*
(confidence of product information)
SA4,
. 0.2145493 0.1732060 0.0860628 0.013**
Independent (social awareness)
variables PA,
(promotion of local agricultural 0.0862174 0.0837643 0.0686430 0.211
products)
PI
. . o 0.1792279 0.1245904 0.0896579 0.047%*
(perceived 6th industrialization)
A.
! 0.0348055 0.0633764 0.0357202 0.331
(age)
E;,
" 0.0795046 0.0352999 0.0583172 0.584
(education)
A
) 0.0207992 0.0947704 0.0379296 0.174
(income level)
constant 0.5746185 0.4544896 0.208

note : F(11, 208)=6.68(Prob>F=0.00), R-squared=0.2610, Adj R-squared=0.2219

#%p<0.05, *p<0.1
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variable name Unstandardized Coef. Std. Err. p-value
P
! 0.0298856 0.0149813 0.047**
(price)
T 0.0436833 0.0208875 0.038**
(taste)
EP, . -0.0238351 0.0167851 0.157
(ease of purchasing)
£ . 0.0420985 0.0199421 0.036**
(ease of cooking)
e x
(confidence of product information) 0.0347496 0.0196247 0.078
. 54, 0.0559007 0.0238219 0.020%*
Independent (social awareness)
variables PA,
(promotion of local agricultural 0.0227108 0.0190001 0.233
products)
P o
(perceived 6th industrialization) 00578192 0.0248170 0.021
4, 0.0116833 0.0098872 0.239
(age)
& . 0.0053357 0.0104988 0.612
(education)
. k 0.0209376 0.0161420 0.196
(income level)
constant 0.0419427 0.1258011 0.001%***

note : F(11, 208)=6.91(Prob>F=0.00), R-squared=0.2677, Adj R-squared=0.2219

#k 00,01, **p<0.05, *p<0.1
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